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Mohamed Akli Achabou is a Professor of Strategy, CSR, and Business Marketing Ethics at IPAG Business School. He holds
several master’s degrees in Agricultural and Food Economics as well as a Ph.D. in Management Sciences from Montpellier
SupAgro and obtained his Accreditation to supervise research (HDR) in 2015 at the University Montpellier 1. He is a member
of the “Towards an inclusive company” research group, IPAG BS Research Lab and has been published in many peer-reviewed
journals such as Journal of Business Research, Journal of Business Ethics, Business Strategy and the Environment and the
European Business Review, having won awards for his publications such as the best empirical paper award at the AIMS
Conference 2016. His research focuses on responsible consumption and CSR in companies and he has spoken at various
conferences on the matter.
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